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Blog Writing [Conceptual] 

The client: 

A music client 

The brief: 

In this conceptual brief, a music client needed a blog to explore why vinyls are still popular and why 

they may be favourable over digital music sources.  

This blog was produced to help their vinyl campaign and aid the sale of vinyls online as well as raise 

awareness of the brand to those who may be interested in buying music in the form of vinyls. 

The copy: 

Vinyl or Digital: the great musical debate. 

Whether you’re a musical enthusiast who is keen to transition their music collection into the vinyl 

variety or you’re a newbie to the music collectables scene, the ongoing debate between vinyls and 

digital music cannot be denied. 

When it comes to digital vs. vinyl, where can you start? What are the benefits you get with one and 

not the other? Why could investing in vinyls be important? 

1. Record buying as an age-old experience. 

It’s true that in recent times, bigger chains and popular, modern artists are releasing and selling 

vinyls but, as many will know, it’s not a new trend. 

There are many places where older vinyls are available.  Although there may be fewer specialist 

record shops on your high streets, the retro vinyl business is still alive and well. Many charity shops 

and markets sell old vinyls that you won’t ordinarily find in the few high street stores that do still 

sell records.  

With the buying of your vinyls, taking them home and playing them on your record player, you can 

have the experience of bringing the music alive – something that is not as true with the “click-and-

receive” nature of digital music. 

2. Digital music is an immediate win; vinyl hunting takes time. 

When you hear your new favourite song on the radio in the car on your way to work, or feel a jingle 

from an advertisements featured song in your ear, you can almost instantly replay it again.  

Even if you’ve never heard the song before, there are apps, such as Shazam, can help you identify 

the music of your choice and open it on your favourite music listening app that you likely pay a 

monthly subscription for. You can than save it to playlists and keep it for as long as you want to.  

https://www.shazam.com/gb


 
 

www.copytothewriter.co.uk  sophie@copytothewriter.co.uk 
 

Music has, truly, never been more at your fingertips.  

When you want to listen to a particular artist on vinyl, it can be harder to find the album or song 

you want to listen to. It may take shop or internet hunting to find the one you want, an amount of 

money (particularly if it’s of the rarer variety) and need the equipment to play the vinyl (such as a 

suitable player).  

3. Vinyl sounds better (according to the experts, anyway). 

There’s nothing quite pouring a glass of wine or your favourite mug of tea and playing your 

favourite vinyl. But why do vinyl records always seem to sound better than digital music?  

According to the experts, there is a reason for this. 

When you play music through the digital means, the music is produced in a “lossy” format, meaning 

it can be compressed into an audio file small enough to fit into a smartphone or other audio device. 

This can inhibit the sound quality. Although it sounds crisp and clear, it’s not the same quality as a 

vinyl. 

A vinyl, on the other hand, is known for its “lossless” formatting, which means that it retains all the 

original quality as when it was first produced. With “lossless” formatting, it means you get the 

music as it was originally intended to be heard by artists and producers alike.  

Recently, digital apps and producers have been testing lossless formatting on their online services. 

This means that the sound barriers could very soon be broken down and equally great quality 

music could be available, no matter the source.  

What’s next? You decide. 

Vinyl or digital media? There are many reasons to pick either.  

With the vinyl industry being alive and well, retro records that are not always available online 

having the potential to be found in unlike high street outlets (after some happy hunting) and the 

sound quality to match, your expanding vinyl collection may be a good way to expand your musical 

appreciation.  

Interested in finding the best and, sometimes, rarest of vinyls online? Start your vinyl collection 

with us and receive free UK delivery and a secret discount code! LINK 
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Website Copy 

The client:  

Tanaka Mhishi (www.tanakamhishi.co.uk) – Poet, Playwright, Performer 

The brief: 

A website was needed to promote the work of poet, playwright and performer, Tanaka Mhishi, 

whose work on stage, screen and page required a home for enquires, bookings and promotions. 

Tanaka commissioned me to create a basic website and create initial copy for the site. All of which 

has since been developed and worked on for several consecutive years.  

Using the website, Tanaka has been able to showcase his work, upcoming gigs and performances 

and promote the site on social media. This has enabled him to extend his reach within the creative 

community. 

The copy: 
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Testimonial: 

“Sophie and I had a fantastic consulting session where she brought her considerable creativity and 

vision to my brief. The work she delivered on my website was to a fantastic standard and really 

surpassed my expectations. It’s now the perfect port of call for my professional activities and has 

attracted numerous compliments from my colleagues and clients as well as a quantifiable uptick in 

business. It was a pleasure to work with Sophie; her passion and professionalism made the whole 

process not just comfortable but positively exciting”.  
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Website Copy [Conceptual] 

The client:  

Ashley Rose – Actress, Singer, Performer  

The brief: 

Following another client requiring copy for a new website to promote themselves as a self-

employed performer, I decided to produce this conceptual piece to showcase how the work could be 

completed, a tone of voice and how each call to action would fit. 

For Ashley’s website, she had a vision to create a website in three parts which showed off each of 

her vocal styles with the aim of generating enquiries and bookings through her website.  

Following a creative session with the Ashley, we picked a style and tone of voice that would suit her 

brand and I was commissioned to create the copy for the website.  

 

The copy [Homepage]: 

Ashley Rose 

Actress | Singer | Performer 

Musical Theatre Cabaret Shows 

Whether you’re looking for light entertainment for the background of your restaurant or you’re 

looking for a night of entertainment with complete sets, Ashley has what you’re looking for.  

With bespoke sets and a wide range of styles and genres to choose from, Ashley can create the 

perfect evening of entertainment. Not only is the entertainment suitable and enjoyed by all ages but 

also perfect for any setting.  

Following her work on cruise ships, in musical theatre and touring the UK in various shows, Ashley 

is now based in London and performs at hotels, restaurants as well as working within the London 

theatre community. With her experience, impressive vocal range and a set to suit all ears, she is the 

perfect addition to your guest’s evenings.  

[Video: Showreel] 

Interested in booking Ashley?  

Link: Book Ashley Now 
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Landing Page Copy [Conceptual] 

The client:  

An online mattress retailer offering a “try before you buy” mattress. 

The brief: 

For this conceptual brief, a lead generating landing page was required for an online mattress 

retailer to generate leads for their new “try before you buy” service.  

This page would then be promoted on social media, paid search and email marketing to push 

converting traffic to the page.  

The copy: 

Experience a seamless night’s sleep with one of the UK’s leading sleep specialists. 

 

Demand more from bedtime.  

Try the Master of Sleep mattress before you buy. 

 

This dreamily comfortable, made-for-a-great-night’s-sleep mattress will have you snoozing that 

alarm. With a wide range of different supports, the Master of Sleep ensures that you get to sleep 

easier and wake up less during the night – getting you ready for anything the day might throw at 

you. 

 

Why choose the Master of Sleep? 

A memorable night’s sleep. 

This British made mattress offers you a snooze-worthy memory foam top which means you can rest 

easy. The memory foam top can also help to relieve body stresses which can occur with other 

mattresses. 

Delivered to your door – absolutely free. 

Not only will you have a night’s sleep to remember, it’s easy to get the sleep you deserve with our 

free UK shipping. 

Not the night’s sleep you need? No problem. 
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With our try before you buy policy, you’re welcome to have your first 90 sleeps on us. If it’s not the 

right fit for you, send it back to us – free of charge. 

 

Why wait? Order your Master of Sleep now 

[CTA: Lead form] 
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Social Media Copy [Conceptual] 

The client: 

An online mattress retailer offering a “try before you buy” mattress. 

The brief: 

For this conceptual brief, a lead generating campaign was required to promote a new landing page. 

This landing page is for lead generation for a “try before you buy” mattress.   

The copy created was for a social media campaign (paid – Facebook & Twitter) to generate traffic to 

the page and, ultimately, leads. 

The copy: 

 

Facebook 

Need a better night’s sleep? 

We’re looking for people to try a sounder night’s sleep with the Master of Sleep mattress.  

This innovative model is designed with a restful night in mind; meaning you can demand more from 

bedtime. 

Try the Master of Sleep now without cost and without commitment. 

#DemandMoreFromBedtime 

 

Twitter 

Better night’s sleep needed? Try a sounder night with the Master of Sleep without cost and without 

commitment today. Order now! LINK #DemandMoreFromBedtime 
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Email Copy [Conceptual]  

The client: 

A fashion brand specialising in bohemian, freeing-to-wear clothes as well as high end shoes 

(predominately heels and sandals). 

The brief: 

This conceptual brief includes copy for an email campaign launching the brands summer range as 

well as promoting their personal shopping service.  

Minimal copy as the imagery would be the most dominate part of the campaign to one, promote the 

clothing with images rather than words and two, keep the content minimal as per brand guidelines. 

The first campaign is targeted at women. The second is targeted at men. 

The copy: 
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Email 1: Women.  

Subject Line: Wear Your Summer. 

-LOGO- 

 

MENS    WOMENS   BOYS   GIRLS 

 

 

DOWNLOAD THE APP – The finest of fashion. Tailored for you 

 

 

 

-IMAGE- 

 

 

 

Get your summer flowing with a bohemian touch 

-SHOP NOW- 

 

 

 

-IMAGE- 
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Keep everyone on their toes 

-SHOP HIGH HEELS- 

 

 

 

 

-IMAGE- 

 

 

 

Get the party started… one outfit at a time  

-BROWSE PERSONAL SHOPPING- 

 

-FOOTER- 
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Email 2: Men. 

Subject line: Wear Your Summer. 

-LOGO- 

 

MENS    WOMENS   BOYS   GIRLS 

 

 

DOWNLOAD THE APP – The finest of fashion. Tailored for you. 

 

 

 

-IMAGE- 

 

 

 

Light it up… with Denim 

-SHOP ACID WASH DENIM- 

 

 

 

-IMAGE- 
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Take a rain check on personal trainers 

-SHOP LEATHER SANDALS- 

 

 

 

 

-IMAGE- 

 

 

 

Why style yourself? 

-BROWSE PERSONAL SHOPPING- 

 

-FOOTER- 
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Direct Mail Copy [Conceptual]  

The client: 

A leading opticians brand 

The brief: 

In this conceptual brief, I imagined how a leading optician would want me to produce a door drop 

mailer that advertises a new type of eye test – with new leading technology. 

I set a target audience at 60 and over with the aim of booking a free sight test. 

The copy: 

UK goes crazy for new eyesight technology! 

Introducing the latest in eyesight technology – the ‘see-all’ eye test. 

Fresh from our leading experts, this state-of-the-art eye test gives you and your optician a clear 

look at the level of your sight, the health of your eyes and a better look at what, if any, deterioration 

might be occurring – like never before. 

This innovative technology can give any and all the answers you need and can give more precise 

readings into your level of sight loss. What does that mean? That means your prescription is made 

entirely bespoke to you and sharper than ever before. 

Why delay in getting your eye sight tested? Book your free eyesight consultation today! 

[CTA: Phone Number/ Return Coupon] 
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Press Release Copy [Conceptual] 

The client:  

FashCentral – a London based e-commerce company specialising in bohemian/ hipster-esque 

styles. 

The brief: 

In this conceptual brief, a press release was produced to promote FashCentral’s new charity event 

in aid of “Donkeys Worldwide”, a conceptual charity created for the purpose of this press release.  

The press release would be targeted at new sources and fashion reporters who may wish to report 

the news of the catwalk charity event. 

The copy: 

FOR IMMEDIATE RELEASE 

FashCentral announce charity catwalk in aid of Donkeys 

Worldwide. 

By Sophie Mills 
14th May 2018 
 
LONDON, UK – London based Fashion brand FashCentral announced today that it will be hosting a 

charity catwalk show in aid of Donkeys Worldwide on July 16th 2018. Venues and sponsors are 

expected to be announced within the coming weeks.  

FashCentral’s Board of Directors expects the charity event to raise a substantial amount of funds for 

the international charity Donkey’s Worldwide. In addition to the funds raised, FashCentral’s Board 

have announced that they will donate their yearly bonuses to the cause – fund amount is yet to be 

confirmed. 

The charity event will aid Donkeys Worldwide in their mission to save abused donkeys from across 

the world, bringing them to sanctuaries where they can live in peace. The decision to host the 

charity catwalk event comes following FashCentral’s CEO, Adam Still, travelling and witnessing the 

abuse of donkeys.  

More information on the event will be released over the coming weeks on FashCentral’s and Adam 

Still’s social media.  

About FashCentral 

Founded in 2010, FashCentral opened its virtual doors as an e-commerce website for those looking 

for “bohemian” or “hipster-esque” clothes that may not ordinarily be found on the high street. 
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Known for its charitable efforts and environmentally conscious business plan, Adam Still’s 

FashCentral is popular among the millennial online shops who hold the same values.  

About Donkeys Worldwide 

Donkeys Worldwide is a renowned charity that operates across the globe. It specialises in rescuing 

donkeys where they have been abused or mistreated. 

After their formation in 1985, they have rescued thousands of donkeys from across the world 

during their three-decade existence.  

 

Contact 

To learn more about the event, please contact 

Sophie Mills, Copy To The Writer 
sophie@copytothewriter.co.uk 
+447730424508 
www.copytothewriter.co.uk  
 
 
#ENDS# 
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